Guidance for use of Senior Medicare Fraud Program (SMP) logo, attribution language on marketing and outreach materials, and required content for media, presentations and one-to-one counseling

REQUIRED:

· Media

When using SMP funds for media (i.e. newsletters, print media, billboards, radio, TV, website events, postings, seminar, chat session) ensure that content includes, “education for individuals about Medicare/Medicaid fraud and/or SMP program services”, rather than simply an announcement of an SMP event or service.  There are two examples of media activities which include education in this tool kit.  Each media effort is reported on the PAMs (public activity and media report) and entered into the SHIPtalk database.

Identify that the media activity is affiliated with, on behalf of, or in coordination with the Idaho Commission on Aging’s SMP program and include the SMP logo provided in this kit.

If using SMP funds to develop print materials for distribution, include the following language:

“Funded in part by the US Administration on Aging through a grant to the Idaho Commission on Aging.”

· Presentations and one-to-one counseling sessions

[bookmark: _GoBack]In order to develop public awareness of the SMP program as an aspect of the Medicare Education program in Idaho, all presentations and counseling sessions need to include education about the SMP program. To the extent possible presentations should also include SMP volunteer recruitment messaging. Presentations are reported on the PAMs (public activity and media report) and entered into the SHIPtalk database, and one-to-one counseling sessions are reported on client contact forms in the SHIBA reporting website.

GUIDELINE:

If not using SMP funds to conduct media as described above, at minimum identify that the activity is affiliated with, on behalf of, or in coordination with the Idaho Commission on Aging’s SMP program and use the Idaho SMP logo, if possible.
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